
Partner Campaign Guide

Your guide to Jabra Speak2 
sales and marketing playbooks 

Jabra SPEAK2



Your business with Jabra made easier, 
and all in one place

You will find all the assets we are presenting in this 
guide on YellowHub. 

Go to yellowhub.Jabra.com



Speak2 Range 
messaging and
web copy
Click on the link below to access the full copy of Speak2 
Range, Speak2 75, Speak2 55 and Speak2 40 for your 
marketing campaign and website. 

Link: 

https://tinyurl.com/37ku95zb
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https://tinyurl.com/37ku95zb


Speak2 launch strategy

Target installed base of Speak customers with an 
‘UPGRADE’ message

Target new customers | Taking advantage of our 
leadership in the market: The next generation of 
world-leading Speak Series

Maintain our competitive advantage and 
cement our leadership position in the category  

Maintain dominant market share and 
continue to stay relevant in the market



Asset 
strategy

SPEAK2 40 SPEAK2 55 SPEAK2 75

Speak2 Range

Generic Team 
Yellow

Generic Alliance* Generic GenericAlliance* Alliance*

+ PanaCast 20/ PanaCast (Use Case Dependent)

*Alliance versions
MS Teams

Zoom 
Google Meet 

Tencent
DingTalk



ASSET OVERVIEW PER FUNNEL STAGE

AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

-----

• Lifestyle video
• Lifestyle images 
• SoMe content
• Virtual Announcement 

• Product videos 
• Upgrade sizzle video
• Feature vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

• Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
• Competitive Comparisons
• Audio Demo Files

At this stage, the prospect customer interacts with the brand for the first time. 
They become aware of the brand and their products. This is where a brand can 
develop the initial level of trust and intrigue the prospect customer’s mind. As our 
main target audience are Speak customers who are familiar with Jabra and our 
products, we’re not concerned with this stage of the journey.

At this stage, customers are interested enough in the product to consider 
buying it and are willing to take it to the next level.  So, we need to provide 
high-level benefit story to create deeper relationship with  the customer 
and more emotive connection to the use case. This is achieved through 
relatable content, targeted/personalized messages and storytelling.

At this sage, customers would try to get as much product information 
as possible before investing in it.  So, justification of every aspect of the 
product plays an important role. We highlight consumer and product 
benefits to help drive selection over alternatives. 

At this stage, we are convincing the customer to purchase the 
product through evidence of feature benefit and proven upgrade 
over existing Speak line and competitive landscape. Offering 
competitive comparisons, with other products that meet the same 
purpose, will justify why Speak2 is superior or a wiser choice.

ASSET PURPOSE



AWARENESS

CONSIDERATION
PREFERENCE

PURCHACE



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Lifestyle video
• Lifestyle images 
• SoMe content
• Virtual Announcement 

Speak2 Range
LIFESTYLE VIDEO



Image Strategy 
1. Office 
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One of 2 primary locations – the office both in 
collaboration spaces and meeting rooms. 

2. Home 
Showcasing different areas of the home, home office, 
kitchen, living room and bedroom. 

3. ‘Third’ place 
A third location meant to serve as aspiration. A place 
that extends the view of hybrid working, linked to the 
emotional position of Brand 2.0. A place that pays 
into ‘you can work anywhere’. 



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Lifestyle video
• Lifestyle images 
• SoMe content
• Virtual Announcement 

Speak2 40 
LIFESTYLE IMAGES



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Lifestyle video
• Lifestyle images 
• SoMe content
• Virtual Announcement 

Speak2 55 
LIFESTYLE IMAGES



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

Speak2 75 
LIFESTYLE IMAGES

• Lifestyle video
• Lifestyle images 
• SoMe content
• Virtual Announcement 



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Lifestyle video
• Lifestyle Images 
• SoMe content
• Virtual Announcement 

Speak2 75 
LIFESTYLE IMAGES



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

LinkedIn Plan – Jabra & Partner 

• Lifestyle video
• Lifestyle Images 
• SoMe content
• Virtual Announcement 



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Lifestyle video
• Lifestyle Images 
• SoMe content
• Virtual Announcement 

VIRTUAL ANNOUNCEMENT



AWARENESS

CONSIDERATION

PREFERENCE
PURCHACE



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 75 
PRODUCT VIDEO

Speak2 40 & 55 
PRODUCT VIDEO



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

UPRADE SIZZLE VIDEO



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

MICROPHONE QUALITY 
INDICATOR
(Speak2 75)

NATURAL 
CONVERSATIONS

(Speak2 75 & Speak2 40)

MICROSOFT TEAMS 
(Speak2 75 & Speak2 55)



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 40 
CONTEXTUAL IMAGES



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 55 CONTEXTUAL IMAGES



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Feature Vignettes
• Upgrade sizzle video 
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 75 CONTEXTUAL IMAGES



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

MICROPHONE QUALITY 
INDICATOR
(Speak2 75)

FULL DUPLEX
(Speak2 55)

VOICE LEVEL NORMALIZATION
(Speak2 75)



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 Range
INFOGRAPHIC



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 40 Banners



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 55 Banners



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 75 Banners



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 Range Banners



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE

• Product videos
• Upgrade sizzle video
• Feature Vignettes
• Contextuals
• Feature images
• Infographic
• Banners
• Emails

Speak2 Range Emails



AWARENESS

CONSIDERATION

PREFERENCE

PURCHACE



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
• Competitive Comparisons
• Audio Demo Files

SPEAK2 40

SPEAK2 55

SPEAK2 75



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
• Competitive Comparisons
• Audio Demo Files

MICROPHONE NOISE CANCELLATION
(Speak2 75)

FULL DUPLEX
(Speak2 55)

Part of the 
upcoming New 

Standard 
Campaign 



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
• Competitive Comparisons
• Audio Demo Files



AWARENESS
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PURCHASE • Support Videos
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AWARENESS
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PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
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AWARENESS
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PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
• Competitive Comparisons
• Audio Demo Files



AWARENESS
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PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
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AWARENESS
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PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
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• Audio Demo Files



AWARENESS
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PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
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AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
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• Audio Demo Files



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
• Competitive Comparisons
• Audio Demo Files



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
• Competitive Comparisons
• Audio Demo Files



AWARENESS

CONSIDERATION

PREFERENCE

PURCHASE • Support Videos
• Feature Demo videos
• Datasheets
• Tech Sheets
• Competitive Comparisons
• Audio Demo Files

Full Duplex

Microphone Noise Cancellation



Team Yellow & 
YellowHub 
material 
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Channel Assets

NEW
Partner Campaign Guide PDF 

(Messaging and asset guide) 
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Channel Assets

Sales Battlecard
(Everything  you need to know to pitch the 

solutions, in one place)
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Channel Assets

Selling Tips
( When to sell what)
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Channel Assets

YellowHub Quiz 
Test your Speak2 knowledge
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Channel Assets

YellowHub e-learning
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Channel Assets

Sell-in deck 
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All collateral asset includes a source files package and an exported WEB/ Digital PDF version, since this is the most used PDF. 

Co-branding 

• If you want a PDF version to print, please make sure 
the PRINT layer in the source files is celected before you 
export the PDF for printing. This is required in order to be 
compliant with alliance partners’ requirements for 
certification logos’ usage.

• Co-branding collateral – each collateral asset includes a 
COBRAND layer in its source files to help guide partners 
how to best co-brand our material. They can simply 
replace the beige box with ‘partner logo placeholder’ copy 
with their own logo.



THANK YOU
52
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